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Guidelines for the interviews with companies 

 

I. Introduction, definitions and the link between the company and nature  

1. Please briefly introduce your company. 

 What is your professional background and your role in the company? 

 Do you take the decisions about the environmental engagement and the corresponding budget? 

 

2. Are you familiar with the terms "biodiversity", "ecosystem services" and "natural capital"? 

 If yes: What do you understand by these terms? [Interviewer: explain terms, if necessary.] 

 If no: Could you guess the meaning of the terms? [Interviewer: explain terms.] 

How broad is the knowledge and awareness of your colleagues regarding this, especially on the 

decision-maker level? 

 

3. Which services of nature (ecosystem services) are particularly important for your company? 

[Interviewer: let interviewee select cards with different ecosystem services icons on them.] 

 

4. In how far is your company dependent on these ecosystem services you selected? Which positive or 

negative impact does your company have on them?  

[Interviewer: let interviewee place the cards in the matrix.] 

Have you ever analysed this interdependency? 

 

 

II. Corporate engagement and motives 

5. Is your company voluntarily engaged in nature conservation in Germany? 

If yes: How? [examples] 

Since when and how often? [e.g. repeated donations] 

How much money do you spend for this voluntary engagement approximately? 

 

If not: Why not? 

Can you imagine that your company will be voluntarily engaged for nature conservation in the future? 

 

6. What motivates your company to be engaged for these specific initiatives (examples)? 

[Or:] What could potentially motivate your company to start a voluntary engagement for nature 

conservation in Germany? 

 

 Which of these reasons are particularly important or less important? 

 

7. Is the engagement caused by any pressure that your company feels exposed to? 

If yes:  What/ who causes this pressure?  

 

8. Who (external/ internal) initiated the voluntary engagement? How did you become aware of the 

opportunities to get involved? 

 

  



Supplementary Material B  
to the paper “The intention of companies to invest in biodiversity and  

ecosystem services credits through an online-marketplace.” (M.S. Krause, B. Matzdorf) 

 

2 

 

 

III. Attitude towards biodiversity and ecosystem services credits (BES credits) 

Do you know what carbon credits are? [Interviewer: explain, if necessary.] 

[Interviewer: explain about biodiversity and ecosystem services credits (BES credits), the online-

marketplace and pilot projects.] 

 

9. What do you think about the idea of BES credits? 

 

10. Is it important for you to know the effects of a conservation project that you (might) finance? 

If yes: What could you use this information for? 

If no: Why not? 

 

11. How could your company benefit from purchasing BES credits? 

Do you also see any problems related to BES credits? 

 

 

IV. Preferences regarding the BES credits and the online-marketplace 

12. Please imagine there is an actual offer of certificates. I would like to discuss with you which aspects 

would be important for your investment decision. 

 

Are there any ecosystem services that you would prefer to invest in? 

If yes: Which ones? Why these ones? 

 

Is it important to you, in which landscapes these ecosystem services and biodiversity would be 

enhanced, e.g. in agricultural lands, forests, within cities? 

 

Is it important to you, where the conservation projects would be implemented? 

If yes: From which regions would you like to buy BES credits? Why exactly from there? 

Would you invest in projects that are far away from your head office? 

[If applicable:] Which maximum distance to your head office would still be okay? 

 

Is the conservation project, from which the BES credit originates, more important than the BES credit 

itself (i.e. is the actual project or the BES credit of higher importance)? 

 

Would you buy BES credits from an "anonymous pool" of sellers or would you prefer a direct contact 

to the provider (e.g. environmental organisation, landscape care associations)? 

 

Would you prefer to be the only investor in a project or would it be acceptable for you if others 

(companies or private individuals) would purchase BES credits of the same project? 

Would tax deductibility be important for your investment decision? 

 

Would you purchase BES credits directly online or is a personal consultation crucial for you? 

 

13. Are there any other aspects that would affect your interest in buying BES credits? 

 

14. How do you rate the willingness of your company to buy BES credits? 

[If applicable:] For how much might your company be interested in buying BES credits (€/ year)? 

 

 

Many thanks! 


